
CHALLENGING STIGMA’S
THE OFFICIAL NEWSLETTER OF BLACK EXECS

 

BLACK BUSINESSES ARE
BUSINESSES TOO
We’ve all heard it before right? “Black people are so
hard to work with..”“See, this is why it ’s so hard to
support Black businesses”. 
 
As a platform that makes an effort to work
predominantly with Black businesses and
entrepreneurs -  this article is in no way attempting
to invalidate any customer experience anyone has
had. And we wouldn’t be keeping it real with you if
we also claimed every business exchange we’ve
engaged in was a fluid and positive process.
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But rather, the purpose of this article is to prevent
your judgement from being clouded, and to challenge
the narratives  that have seeped into your psyche; to
provide some perspective to the conscious consumer
who has redirected their spending habits.We urge
you to remember that:
1) Black businesses are businesses too 
2) Black business owners and entrepreneurs are
people too.
 
And like anything else, there will  be businesses who
don’t meet your needs, and people who do not match
your standards — but, that’s okay. The key is to
remain consistent and not allow single experience(s)
to shape your understanding of Black
professionalism.

WWW.BLACKEXECS.COM | ISSUE 7



CHANGE
YOUR
MINDSET
The Black community is portrayed systemically,
where if you make purchases within the community,
select negative experiences can morph one's
perception of Black professionalism. Where you find
yourself returning to the Beauty Supply store that
has racially profiled you, but never stepping foot into
that Black restaurant that once took your order
incorrectly.
 
We want to draw parallels between holding Black
professionalism at higher standards that non Black
professionals do not have to adhere to, alongside
the Strong Black Woman (SBW) phenomenon. The
discussion around the SBW il lustrates how
constructs around Black Womanhood and “strength,
advances a victorious claim about any Black woman
whose efforts and emotional responses defy
common beliefs about what is humanly possible
amidst adversity” (Beauboeuf-Lafontant, p.2)  And
when only addressing the surface level of this
construct, it can even be portrayed and rationalized
as “empowerment,” or manifest in our minds as a
“superpower.”
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The request was never to lower your
expectations as a conscious
consumer - its to neutralize them.

Both the emphasis of “empowerment” and
dramatization of “superpowers” lay the foundation
for acceptance; where the Black woman no longer
requires community and state protection. Their need
for safety dissolves even in the face of violence, as
they are understood as not only being able to
overcome but be privy to what most do not have to
experience. Thus shaping the Black experience of
womanhood.
 
We also need to take the time to understand
parallels between the SBW phenomenon, and the
standards imposed onto the Black entrepreneur. And
how the workings of this phenomenon not only adds
pressure to its subject (the Black business owner)
but also discredits the barriers they encounter,
subjects them to harsher punishment, unfair
treatment and by default ostracization from broader
society when they fail to be “perfect.” A standard
that quite frankly, no other business is held to.
 
And so, the same way Black women are held at a
higher expectancy for survival (which ultimately
results in a large percentage of their deaths), is
similar to how Black professionalism is held at a
higher standard - resulting in heightened customer
expectations and harsher consequences for not
meeting them. These consequences that often have
a ripple effect on the entire community of Black
professionalism.
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Article Source(s): Beauboeuf-Lafontant, Tamara. Behind the mask of the strong Black woman: Voice and the embodiment of a costly
performance. Temple University Press, 2009.


